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Master of Mass Communication
Louisiana State University 

Manship School of Mass Communication
Baton Rouge, LA, August 2014 - May 2016

Bachelor of Arts in Journalism
Emphasis in Public Relations

The University of Southern Mississippi
Hattiesburg, MS, August 2010 - May 2014

Minors: Campaigns/Elections, Spanish
Summa Cum Laude, GPA: 3.9/4.0

Luckyday and Honors College Scholar 

Campaign Management School
The Leadership Institute

Washington, DC, June 2014

Adobe: 
InDesign, Photoshop, Illustrator, 

Dreamweaver, Acrobat Pro

Microsoft: 
Word, Excel, Powerpoint

Video/Audio Design Packages:
Vegas, Audacity, iMovie

Mac OS X and Windows

Competent in HTML + CSS Coding

Picks Up New Applications with Ease

Education

Technical Skills

Experience
The University of Southern Mississippi Foundation. Hattiesburg, MS
Manager of Communications, March 2016 - Present
Tell stories of how Southern Miss’ generous donors are impacting the lives of 
faculty and students every day through writing, designing, filming and 
curating content for web, social media platforms, print and digital 
publications, email marketing efforts and gift proposals.

Baton Rouge Area Violence Elimination (BRAVE). Baton Rouge, LA 
Public Information Officer, August 2014 - March 2016
Maintained BRAVE content on social media channels and www.bravebtr.com. 
Planned and executed BRAVE-sponsored events as well as facilitating media 
outreach for events. Created BRAVE media materials (push cards, mail-outs, 
shirts, etc). Developed a crisis communication plan and ongoing strategic 
plans for seasonal campaigns, including all written and design elements.

Louisiana International Film Festival (LIFF). Baton Rouge, LA 
Design Director for PRIME 7 Consulting, January 2015 - May 2015
Created graphic elements for the 2015 social media campaign. Developed 
content for Instagram, Twitter and Facebook. Created the theme, messages 
and graphics for the campaign, “Here in Louisiana, we know about film.” 
Increased LIFF Facebook likes by 17 percent, Twitter followers by 38 percent 
and Instagram followers by 182 percent.

Mississippi Department of Transportation (MDOT). Jackson, MS
Public Affairs Intern, May 2014 - August 2014
Wrote official MDOT press releases, media advisories and social media posts. 
Designed graphic skins for social media accounts and internal posters. 
Monitored agency media coverage using Cision media monitoring software. 
Managed a statewide media contact list of more than 800 print, radio and 
broadcast contacts.

Albert & Associates Architects. Hattiesburg, MS
Marketing & Office Manager, May 2013 - December 2013
Designed and managed the firm website. Created portfolio books for building 
projects. Completed official contracts and forms for architectural design 
projects. Answered phone and email communication for the firm. Managed 
existing & needed furniture inventory for the Mississippi Department of 
Revenue operations relocation project.

City Councilman Dave Ware. Hattiesburg, MS 
Mayoral Candidate Campaign Intern, March 2013 - September 2013
Assisted in management of communication between voters and campaign 
staff in campaign headquarters. Distributed signs and promotional materials. 
Researched neighborhood communities for events and provided support 
during events. Collected and organized voter data during neighborhood 
walks to measure voter contact progress.

Pine Belt PRAM SPARK Awards Judge’s Choice 2016
PRAM Outstanding PR Student Award and Scholarship 2014
Public Relations Association of Mississippi (PRAM)
USM Top Student in Public Relations Award 2013-14
USM School of Mass Communication and Journalism

Honors
Memberships

Public Relations Association of MS
Southern Public Relations Federation



Baton Rouge Area Violence Elimination (BRAVE)
Public Information Officer, August 2014 - March 2016

Design
Event Planning
Social Media
Press Release Samples

Mississippi Department of Transportation (MDOT)
Public Affairs Intern, May 2014 - August 2014

Social Media
Design
Press Release Samples

Albert & Associates Architects (A&AA)
Marketing and Office Manager, May 2013 - December 2013

Website
Design
Organization

Lauren Rogers Museum of Art (LRMA)
Marketing Intern, May 2012 - August 2012

Design

Portfolio Contents:

Louisiana International Film Festival (LIFF)
Design Director for PRIME 7 Consulting, January 2015 - May 2015

Social Media
Design
Research & Evaluation



Baton Rouge Area Violence Elimination (BRAVE)
Public Information Officer, August 2014 - March 2016

Design
I designed all promotional materials for BRAVE events and campaigns to include: fliers, t-shirts, brochures, 
push cards, mail-outs, social media graphics, banners, billboards, etc. 





Baton Rouge Capital Area Transit System Bus Benches
 and Bus Wrap Advertisements Below:

BRAVE Billboard Design for Summer 2015 Below:



Event Planning
I planned and executed BRAVE-sponsored events, as well as facilitated media outreach for events. From festivals 
and ribbon cuttings to neighborhood canvasses and cleanup days, I ensured we presented quality programs for 
the residents of Baton Rouge area codes 70802 and 70805.

   BOO 
  WITH 
 THE 
BLUE



Social Media
I maintained BRAVE communication on Facebook, Twitter and Instagram, achieving steadily increasing levels 
of engagement without the use of online paid advertising. Between Aug. 2014 and Feb. 2016, Twitter followers 
increased by 105 percent, Facebook likes by 59 percent and Instagram followers by 371 percent.





Press Release Samples







Louisiana International Film Festival (LIFF)
Design Director for PRIME 7 Consulting, January 2015 - May 2015

Social Media
While working with LIFF, I created many graphic elements for the 2015 social media campaign and festival. I 
developed content for posts on Instagram, Twitter and Facebook, along with graphics to reinforce campaign 
messages. I produced the theme, messages and graphics for the campaign, “Here in Louisiana, we know about 
film.” 

Before the PRIME 7 Consulting team assumed responsibility of the official LIFF social media accounts on
March 5, 2015, the LIFF Facebook page had 9,769 likes, the Twitter account had 503 followers and Instagram 
had 56 followers. Over the course of the entire social media campaign from March 5 - May 6, our team increased 
Facebook likes by 17 percent, Twitter followers by 38 percent and Instagram followers by 182 percent.





Design

I designed the PRIME 7 Consulting company name, logo and brand identity, as well as a LIFF advertisement for 
placement in the Southern University student paper and a poster for the 2015 festival to be distributed around 
the city of Baton Rouge.





Research & Evaluation
To research the needs and ideas of attendees and evaluate their festival experiences, I created pre, during and 
post surveys to follow-up with participants throughout the festival cycle. In previous years, little to no 
demographic information about festival attendees and overall feedback from the weekend were collected. I 
designed surveys as a tool for measurement to be shared via email with attendees. These stewardship pieces were 
created to confirm what people enjoyed and learn new items to improve upon next year. Because students were a 
primary audience of the 2015 campaign, a separate survey was created to reach them.

Survey for student attendees:
https://docs.google.com/forms/d/1c-PSyZWsj7-VZMe5uMZdWq4nK6DfVrmxX0wyAPQJbQE/viewform?usp=send_form

Survey for all attendees:
https://docs.google.com/forms/d/12Hs6GVIFNRHUT3PJDooibBJrEtNiltoswL_O4JMk6do/viewform?usp=send_form



Mississippi Department of Transportation (MDOT)
Public Affairs Intern, May 2014 - August 2014

Social Media
While interning with MDOT, I was responsible for development of the 2014 Hurricane Preparedness social 
media campaign. I developed content for Twitter, Facebook, Google+, YouTube and LinkedIn along with 
graphics to reinforce campaign messages. I designed a series of social media skins (profile pictures, cover 
photos, backgrounds, etc.) for the campaign using a color palette corresponding with the website and print 
pieces. My designs were later used for the 2015 campaign as well.



I composed the following posts for Twitter and Facebook to reinforce seasonal campaigns and public service 
press releases.



Design
I designed a series of holiday posters to be displayed in the MDOT Public Affairs department front office.



Press Release Samples









Albert & Associates Architects (A&AA)
Marketing and Office Manager, May 2013 - December 2013

Website
While working at A&AA, I was responsible for development of a new website for the firm, albertassociates.com.



Design
I designed and distributed the firm’s 2013 Christmas card to 250+ recipients. 

Front:

Back:

I created a map of downtown Hattiesburg, MS to direct clients to the office and highlight points of interest.



The new building utilizes design elements from the demolished buildings as well as the 
Beauvoir Mansion and 52 acre site. The bronze statue of Davis, bronze Confederate seal, quote 
wall at the front entry porch and guardrail design are from the demolished 1996 museum. The 
white brick of the new building honors the historic brick Confederate hospital as well as being 
contextual with the existing and destroyed buildings at Beauvoir. All of the new building's 
facade elements were derived from the beautiful proportions of the Beauvoir Mansion. The new 
building's west facade honors the entire Confederacy by displaying all of its 13 historic state 
sealsseals from the time of succession. It also respects the beauty of the historic site by incorporating 
a large umbrella oak tree (surviving from Davis' time) into the main pedestrian entrance as a 
walkway winds under the tree. The building's visual impact on the site is minimized by rotating 
its axis 45 degrees from the other site buildings and coastline.

RECONSTRUCTION

I created portfolio presentation books for building projects.



An act of God prevails over all precautions, but the design 
of this facility is prudent in its intent to protect against 
future storms. The historic artifacts are stored and 
displayed on the second level, thirty-five feet above sea 
level.  The exhibit halls and collection storage vault are 
without windows and surrounded by eight inch thick 
poured in place concrete walls.

RECONSTRUCTION



I managed inventory and placement of more than 1,350 existing and 2,200 needed pieces of furniture in 600+ 
office spaces for the Mississippi Department of Revenue 2013 operations relocation to South Pointe Building 
Plaza.

Organization



Lauren Rogers Museum of Art (LRMA)
Marketing Intern, May 2012 - August 2012

Design
While interning with LRMA, I was responsible for writing copy for and designing tickets, invitations, brochures, 
newsletters and posters to promote museum events.












